npofeccHOHATEHON KOMMYHHKATHBHOMN KOMIIETEHIINH, N0/l KOTOpOH NoHuMaercs chopMu~
pOBaHHas B OTPaHMYEHHEIX Npezenax (onpeaenseMux norpebHocTaMu Gyaymero npodec-
CHOHala, a TAKKE YCIOBHAME 00y4eHHA) CIoCOGHOCTD K MEXKKYIBTYPHOH KOMMYHHKAUMH ¢
KOJUIEroif — TpE/CTABHTENEM WHOM KyIBTYpH Ha A3KIKEe NapTHepa no obuieHmo. Mex-
Ky1bTYpHas npodeccHOHANBHAS KOMMYHHKATHBHAS KOMIETEHUHS KaK 1e/b A3LIKOBOM Noj-
TOTOBKH BBIITYCKHHKA HEA3BIKOBOIO By3a MMEET CIEAYIOIIYIO CTPYKTYpY:

1) HHTepKYALTYpHRS KOMNETEHUHN — TI'OTOBHOCTh H CIOCOOHOCTB CTyACHTa-
HENMHTBHCTA BHAB/ISTE, OCO3HABATH, HHTEPIPETHPOBATH, CONOCTABIATE H 00CYKIaTh no-
HATAA, NPEACTABICHNUA, HOPMEI, IPABHJIA, COCTARIIAIONIME CBOIO M MHYIO (MHOIO JIMHIBOCO-
uHyMa) Mpod)eCCHOHANBHBIC KAPTHHEI MHPA;

2) MHTPAKYALTYPHAR KOMNETEHUMS — FOTOBHOCTH H CNOCOGHOCTH BBIMYCKHHKA
HEes3LIKOBOTO BY3a K BRISBJICHHIO, OCO3HAHMIO U HHTEPNPETALMU NIOHATHI, Npe/ICTaBNeHu A,
HOPM H MpaBuJl cOOCTBEHHOH MPOQECCHOHAILHOMN JIHHIBOKYIbTYPhI;

3) HHOKY/ITYpHAS KOMHIETeHUHH — rOTOBHOCTH H CrIOCOGHOCTH NMpodeccHoHaNa K
BEISABJICHHIO, OCO3HAHHIO H HMHTEPNPETaLMM MOHATHIf, MpeACTaBICHMN, HOPM H TNpaBHN
uHOM MpodeCCHORANBHOMN IMHIBOKYIBTYPHL.

CnenanHsie BHBO/BI JIETIM B OCHOBY BHIABJIEHHS CYIHOCTH MEXKYJILTYpHO# npodec-
CHOH&/IbHOH KOMMYHHKATHBHOH KOMIIETCHIMH KaK WE/H A3BIKOBOM MOAroTOBKH Oy/ayimx
CMELMANHCTOB HEA3RIKOBOIO By3a. SI3LIK B TAKOM ClIyyae BRICTYNAET HHCTPYMEHTOM JHaio-
ra (npod)ecCHOHANBHEIX) KY/IETYP M MOXET OBITh 3)PEeKTHBHEIM OpYAHEM PEATH3AUMH BCEX
11poQecCHOHANBHEIX KOMMYHHKATHBHBIX HHTCHIMH CIICHHANHCTA, CBA3AHHBIX CO B3aUMO-
JieHCTBHEM C NPEACTABMTENEM APYTOH KyJIbTYpPhi, CTPaHbl, HHOIO COLIMYMA.

B.A. Cxox
BEray (Mukck)

SPECIFIC FEATURES OF COMPLIMENTING IN EVERYDAY
COMMUNICATION OF BRITISH AND BELARUSIAN PEOPLE

Linguists have focused their attention on complimenting in the last three decades
(Pomerantz 1978, Wolfson and Manes 1981, Holmes 1988, Herbert 1989). They studied
functions of compliments and classified compliments according to different parameters.
However, specific features of complimenting in British communicative culture haven’t been
studied thoroughly, especially in comparison with those in Belarusian everyday communi-
cation, which was the reason for our research.

The project is set out to examine the similarities and differences in compliments used
by British people and Belarusians in everyday communication and to help representatives of
these nations communicate effectively. Knowing when and how to compliment adhering to
the norms and conventions of the language used leads to successful communication.

The data in this study were collected from the Internet forums, the compliments were
selected out of 3 thousand messages for each language researched. Messages were chosen at
random. The reason for selecting the Internet messages was because their communicative
strategy is very similar to the strategy of everyday oral communication, and the Internet
communication has already bécome common. After selecting, 277 British and 152 Belaru-
sian compliments were classified and analyzed.
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We observed that compliments fall into four categories with respect to their topic:
those having to do with appearance/clothing, those which comment on performance/ability,
those on personal traits, and those on possessions.

The most popular topic for complimenting among British people is about possessions
(38.5 %). Compliments about abilities are frequently used by both British (31.0 %) and Bel-
arusian (31.6 %) people. The most popular topic for Belarusian people is about personality
(32.2 %). Appearance/clothing topic is not very popular. This result seems to reflect the
specific feature of the Internet communication when speakers do not see one another and
judge somebody’s appearance only by their photos.

We found out that the most common compliment structures contain semantically posi-
tive adjectives, nouns, verbs and adverbs. The most popular syntactic structure in both
communicative cultures is N/Pro + Adj (83.0 % in British and 60.3 % in Belarusian). British
people frequently use the words «great» (17% of all the adjectives used), «good» (14%),
«nicen (11%), «lovely» (8%), «fantasticy (6%), «gorgeous» (5%). Belarusians often use the
adjectives «xopommit» (14.1%), «xnaccuutii» (13%), «kpacuBsiit» (9.4%), «OTIHYHEID)
(7.0%), «camnataunbiD (5.9%), «3aMevarensHBi» (5.9%). In most cases, using semanti-
cally positive verbs for complimenting British people choose the verbs «love» (61% of all
the verbs used), «like» (28%). Popular adverbs are: «great», «well», «cool». The most
common nouns are: «beaut», «goddess», though verbs and nouns are not very popular in
compliments. Belarusians often use such nouns as «vomozaew» (27.0%), «xpacora» (22.7%),
«ymuuua» (18.2 %), pronoun «xpacuso» (32.0%) and the verb «upasurca» (33.3 %),
though verbs are rarely used in compliments.

We have also noticed that in the Belarusian commumcahve culture female-female
compliments are quite popular (33.0 % of all the compliments used), while male-malé com-
pliments are rare (17.0 %).

Most male compliments fall into the category of possessions. The same is observed in
British communicative culture. Half of the compliments analyzed (51.2 %) fall into the fe-
male-female gender group. Female-male compliments are rare (7.2 %).

The result of our analysis revealed that there are both similarities and differences be-
tween the complimenting behavior of the British and Belarusians.

In general, the UK data showed a higher frequency of compliments. While communi-
cating with British people one should use more compliments, especially those which com-
ment on possessions and abilities. Compliment structures should contain semantically posi-
tive adjectives (great, good, nice, lovely) and verbs (like, love). Male-male and female-
female compliments are the most acceptable in British communicative culture.

B.C. Cnenoeuy
Bray (Muxck)

OBYYEHME YCTHOMY IIEPEBOJY YEPE3 IIPH3MY
MEXKYJIbTYPHON KOMMYHHKALIUHA

MHoroneTHHi ONBIT NPaKTHKYIOMENO YCTHOrO NMEPEeBOA4YMKA JaeT BO3MOXKHOCTD CHe-
J1aTh HekoTophie 0606menns, KOTopsie MOryT OBITh NOME3HBIMHM B NPOLECCEe NpenoiaBaHus
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