
А. Kabylka 
Belarus State Economic University 

(RepuЬ/ic of Belarus, Minsk) 

CROWDFUNDING FOR NON-COММERCIAL INITIATIVES 

Кабwлко Е. Краудфандинr ддя некоммерческих инициатив. Краудфандинг как 

альтернативный способ привлечения средств населения посредством сети Ин
тернет через специальные площадки набирает популярность во всем мире. Не

коммерческий характер проекта является одной из ключевых предпосылок дос
тижения пало:ж:ительного результата. Цель данной работы - проверка 

применимости тенденций, выявленных исследователями, к некоммерческцм про

ектам и проектам, имеющим социальную направленность, которые были разме

щены на белорусской краудфандинговой платформе lЛej. 

Crowdfunding is the practice of funding а project or veпture Ьу rais
ing many small amounts of money from а large пumЬer of people, typi
cally via the lnternet [1]. There are three participants in crowdfuпding 
process: founder (fundraiser, creator, initiator, entrepreneur), funder 
(sponsor, backer, investor) and crowdfunding platform. With respect to 
the nature of outcome crowdfunding could Ье donation-, equity-, debt-, 
and rewards-based. For financing non-commercial projects only the last 
two. Crowdfunding campaign starts with choice of platform and de
scription of the idea. 

Fundraising is one of the main activities of non-profit organimtions. 
These organizations seek sustainaЫe development as for-profits and 
they should diversiry funds [2]. Sponsors contributing to such projects 
are driven Ьу empathy towards the cause. Read (3] states that supporters 
use crowdfunding for the feelings of social benefit. However he recom
rnended non-profits to use material rewards to express how the funds 
were allocated. 

Hбrisch [4] with respect to contract failure theory stating that due to 
shift of focus from gaining profit to the quality of results, non-commercial 
initiatives have an advantage in attracting puЫic, declared that non-profit 
campaigns аге more effective in acquiring contributions. LamЬert and 
Schwienbacher [5] performed the research and concluded that non-profit 
initiatives аге rnore successful in fund collection. Their findings were 
checked Ьу Pitschnerand Pitschner-Finn [6], handling data frorn Кick
starter. The indices used for evaluation are average arnount received per 
sponsor, total numЬer of sponsors, total funds raised in percentage, ргоЬ-
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aЬility of collection of desired amount. Meanwhile there was ernphasis on 
points of possiЫe difference between comrnercial and non-comrnercial 
initiatives in the amouпts desired, minimum pledge, extent of presentation 
of project on platform and duration of campaign. Results achieved after 
analysis showthat meanwhile non-profit projects dernonstrate better per
fonnance in achieviпg funding airns and average value of pledge per 
sponsor is higher, for-profits on average collect bigger sums and attract 
more fuлders. 

Meanwhile, Elmer [7] stated tbat many non-profit projects ended up 
reaching not more than 17 percent of funding goal, therefore organiz.a
tion could Ье more effective in collecting money at an event than ·during 
crowdfunding campaign. Nevertheless Messina [8] pointed that in case 
of emergency non-profits should tum to crowdfunding, underlining that 
in 2013 approximately one tllird part of funds raised globally were col
lected within social\y important carnpaigns. 

As for crowdfunding industry in Belarus the sector started to develop 
in 201 1. Nowadays there are 2 crowdfunding platfonns (МaeSens and 
Ulej) and 1 - dealing Ьothwitb crowdfunding and crowdsourcing (Ta
laka). In 2015 total volume of contributions in Belarus equaled to 3,069 
Ьillion BYR or approx.imately 165 300 US dol\ars [9]. 

Belarusian reward-based crowdfunding platforrn Ulej is analogue to 
the American Kickstarter. This site was chosen for analysis Ьecause it is 
the first site of that kind in the RepuЬ\ic of Belarus. Fundraising rnecha
nism estaЫished on the platfonn is "All-or-Nothing". Platforrn Ьegan to 
work оп April, 2015. 

То the analyzed sarnp\e there were included 74 project finisbed till 
15.03 .2016 frorn 10 categories (other categories were ex.cluded because 
they did not have any successful carnpaigns ). 

The objective ofthe work is to test the following research hypothesis: 
Н1 : Non-cornmercial initiatives are more successful in collecting 

funds than cornmercial projects; 
Н2 : Campaigns be\onging to the category Social projects are more 

successful in fuлdraising than others. 
As for the distributionof positive and negative results of crowdfuлd

ing campaigns between commercial алd non-commercial initiati-ves 
sample consisted of 42 projects airned at getting profit after project re
alization and 32 projects with the non-profit targets. 47 % of non
commercial projects and 38 % of comrnercia\ projects reached stated fi-
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nancial goals.The quantity of fails among commercial initiatives 1,6 
times exceeded the number of non-failed ones, while for non
commercial the corresponding ratio is 1, 1. 

Social projectscomposed 22 % of the sample, half of them ended 
successfully. At the same time amid the rest of the campaigns 40 % 
reached set fmancial goals. 

For testing research hypothesis Jogistic regression was applied. For 
the analyzed data Н 1 and Н2 are not corroborated, non-commercial ini
tiatives are not more successful in fund collection then commercial pro
jects and campaigns belonging to the category Social projects are not 
more successful in fundraising than other ones. Sнch results could Ье as
sociated with short period of functioning of the crowdfunding platform 
Ulej and а comparatively smal l number of posted projects. 
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УСТОЙЧИВЫЙ ТУРИЗМ КАК ИНСТРУМЕНТ 
РЕГИОНАЛЬНОГО РАЗВИТИЯ 

В последние годы в отечественной и зарубежной научной лите

ратуре все чаще используется такое понятие как «устойчивый ту

ризм», в то время как в законодательстве Республики Беларусь 

данный термин до сих пор отсутствует. 

В отличие от схожих понятий (экологического туризма, природ

ного туризма, сельского туризма и пр.), устойчивый туризм пред
ставляет собой совокупность норм и правил управления на прин

ципах устойчивого развития, применимую ко всем видам туристи

ческой деятельности, в том числе к упомянутым выше видам 

туризма. Цели устойчивого туризма включают улучшение охраны 

природного и культурного наследия, повышение уровня жизни ме

стных сообществ в сельских районах и в зонах, примыкающих к 

охраняемым территориям, а также стимулирование познания и бе

режного отношения к природе, культуре коренных народов, биоло

гическому разнообразию и культурному наследию туристических 

дести наций [ 1] . 
Наиболее эффективной формой организации устойчивого ту

ризма для условий Беларуси является агроэкотуризм («временное 
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