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The development of tourism in Belarus is one of the ways to improve
its economy. It stimulates creation of the working places, developing of
the small business. It stimulates such spheres of economy as transport,
communications, sphere of service, trade, building, production of different
products.

We must develop tourism among Belarussian people and we must at-
tract foreign tourists. Everybody knows that foreign tourists are interested
in the beauty and history of Belarus. They want to invest their money in dif-
ferent spheres of Belarussian economy. They has found here market win-
dow for many products. Foreign investors do not invest their money to the
economy, because of the inperfect nature of the laws of the country, high
taxes and other problems.

Foreign tourists are interested in the culture and history of the republic.
Everybody knows the beauty of its forests, lakes, rivers. Its history is very
rich and full of different events. And there is a great number of castles and
churches as a proofment of the history (Novogrudski castle, Mirski castle,
Brest fortress and so on).

Statistiks tells, that in 2002 the number of foreign tourists was 63484.
The number is very low for some reasons:

— many foreign tourists can’t visit the republic, because of the diffi-
culties of getting visa;

— they know little information about the country, because there
aren’t directories, disks in foreign languages.

— many of them can’t find good service here.

The Ministry of sport and tourism tries to increase the quantity of for-
eign tourists. It regulates the activity of Belarussian firms, organizes tou-
rism exhibitions and fairs. It tries to find money for different projekts. Now
it’s main direction is development of agricultural and ecological tourism.

Nowadays there are 523 tourism firms in the republic. Most of them or-
ganize shop-tours in Russian, Poland markets and excursions to foreign
countries. Just some firms offer excursion tours inside Belarus for different
kinds of tourists. The most famous firms in Belarus are: Svelna, Sputnik In
Belarus, Travel Sunny, All The World, Alatan Tour. There are 7—10 tourism
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firms in Pinsk but two of them are the biggest and the most popular. Sputnik
is a branch of Sputnik in Belarus, Roza Vetrov is a branch of Alatan Tour.
They apply different kinds of excursions in practice. They offer shop-tours,
a rest in different parts of the world, they had worked different routes inside
Belarus. With every passing months the routes are becoming more and
more popular.

It’s possible to attract tourists to our country. Of course, we need much
money to restore memories of architecture, to build prestigious hotels, sana-
toriums. Nowadays the quantity of hotels is 325, it is less then ten years ago.
But we can attract foreign tourists with the help of marketing communica-
tion: issue of maps, magazines discribing the beauty of Belarus, its hotels,
restaurants, places of interest.

So, it is necessary to develop tourism, because it is one of the most
promising spheres wich can help us to come to the market relationships.

OCOBEHHOCTH NIOTPEBHTEJILCKOI'O CITPOCA
B BEJIAPYCH
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YO «beropyccxuii 2ocyoapcmeennulii
IKOHOMUNECKUU ynugepcumemsy, Munck

BaxxHo# cocTaBnsioIei H3y4eHHs yYPOBHA KH3HH SBIAIOTCA HCCIE0-
BaHHA MOTPEOHTENLCKONO CMPOCA, Pe3y/bTaTl KOTOPbIX MUCTIONB3YIOTCA
JUIS OLICHKH G1arocoCTOSHHUA HAceNIeHHS M CTEreHH ero SKOHOMHYECKOH
nuddepeHumMaunm, a Taroke s pa3paboTki COUMABHOK NOTHTHKK roCcy-
JiapcTBa.

3a nocnenHKe rofibl B OTHOMIEHHAX NOTPEONEHYA HAMETWIHCH Onpe-
JeneHHble cABHIY. Tak, noss pacxonos HaceneHus PB Ha nponykTsl nuTa-
ums 3a 1995-2002 rr. cHu3unack Ha 8,2 %, 4To CBHAETENLCTBYET O HaMe-
THBIUMXCA MOJIOKHTEIbHBIX TEHACHLUAX, CBA3AHHBIX C POCTOM JOXOMIOB.
Pa3BHTHE NONIOXKHTENILHOH AHHAMHKH YPOBHS ONIArOCOCTOSHHS JKHTEIEH
benapycu noaTsepxaaer Taioke TOT QAKT, YTO, COMIACHO CTATUCTHKE, 3
1995-2002 rr. norpebnenne kaprodens Ha Ayury HaceseHHs B MOjl CHH3H-
nock Ha 12 kT, xJieOHBIX MpoXyKToR — Ha 23, a oBole# H 6ax4eBsIX, poiOb
H peIcONPOAYKTOB Bbipocno Ha 20 1 9,4 Kr COOTBETCTBEHHO.

IlokynarensHas cnocoGHOCTE CpeIHEMECAYHOTO Iy WIEBOTO JIEHEXKHO-
ro 10xoz1a 6eNopycoB pacTer: roBsAMHbI H TEJISTHHbI HA CBOM peaibHbIH
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