¢ independencia, pero quién sabe como s¢ desarollard la situacion
después? Qué pasara después?

De tal modo, a mi juicio, con La Unién entre Belaris y Rusia empieza
el proceso de la polarizacion de las relaciones internacionalces que ticnc el
objetivo de oponerse a la expansion de Los Estados Unidos de América
para el desarollo armonioso del mundo y las relaciones politicas,
econdmicas y culturales entre todos los paiscs del mundo.

Ha ropore Tperbero THICAYCJACTHA NePex e I0RE1ECTBOM BCTACT BOTI-
pPOC TI06ATH3ALMH MEK/IYHAROANLIX OTHOWCHTHH W B3aNMOIeHCTBUA ro-
CYAAPUTB B MIOMCKaX perciins 060cTpdarmnxces npobiem. Bo Muorex
MIOSBMBUIMXCA B MOCIEHEE BPEMS TCOPETHUECKHX HCCARAOBAHUAX aBTO-
PUTETHHX HCCACAOBATENHCKHX IIEATPOB PAIAHUHLIX CTPAH 00CYKAAI0T-
sl CAMBIE Pa3/IMYHbIE BADHAHTE! "reoMerpuueckoit kondurypanun” Mu-
pa. Oauy 13 CAMBIX DEAIHCTHYHBIX — 3TO BOIMOMKHOCTS CYIICCTBOBALHS
B Oy IyIeM MHOTOIIOAI0CIIOro Mupa ¢ ocinounbiMu ieatpamu 8 CIIEA, Eb-
poite, Kutae, dnonuir, Mugsm u Poccur. Hmewno Poccusi, Kak santio-
nee Apkui npeacTaruTeab BocrouHod EBpoibI, A0/5KHA BO3POUMUTD Obi-
JI0e BeJHYHE CIARSHCKOrO MHPA.

TToguuncanntii 26 sasapa 2000 1. 8 Kpesate morosop o Cowse Bena-
pycH v POCCHE 3aKAa/{bIBAET KPREYIOAbHB i KAMEHD 8 OCHOBY OAHOIC U3
BAXKHEHIINX 110/110coB Mupa. OUYEBHAHO, YTO HANIA CTPaHAa [OAYYHT MHO-
ro yeonomuveckix Boiroy. Ho naTemreniino Besrapycu Goabiue Beero
0eCUOKOHT CTATYC HAUIErD TOCYAAPCTBA B coctase Poccnu, BO3MOXHOCTD
COXPaHeHHUs ero HesasucumocTd B Oyayenm. [Tostomy pemeune ponpo-
ca sHesapucumoctu Pecny6unkn Benapyce B Coroze asnserca saxiicit-
el 3agauei Hallux NOoJARTHKOB H 3KOUOMHCTOB B CaMOM OUHKalimeM

Gyaymiem

0O.b5. 3eaencran
{0.B. Zelenskaya)
cTyIenTKa BEOY (Mittick)

I'tobaabHble H KyJAbrypuo-cnenugpuyeckye HanpasjieHHs OMopa
B peKame
G]obal and Culture-Specific Dimenasions of Humor in
Advertising

1. Humor is a communication tool:

humor is one of the most widely employed message techniques in
modern advertising;
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potential problems that can appear because of using of humor in
advertising.
2. The Advertising Research Stream on Humor is investigated:
a) Domestic Research consists of:
analysis of humor cffects on recall;
study of mediating factors;
examination of humor influence;
overall conclusion;
b) Cross-National Research consists of:
several cross-national studies of international advertising in
general have been undertaken;
ways in which multinational firms attempt to globally
standardize advertising;
comparing television advertising in the USA and U.K,;
usefulness of the cognitive structure approach in a domestic
consumer behavior;
heip of humorous advertlsmg structural analysis.
3. Psychological and Linguistic Perspectives on Human are being
developed:
two groups with different theories;
the dependence of humorous response on:
- rapld resolution of the incongruity;
— a “playful” context, that is, with cues Slgmfylng that the
information is not to be taken seriousl
— an appropriate mood for the Stener,
linguistic theory;
role of contracts and their categories;
raskin's basis of humor theory.
4. Application of Humor Theory in a Cross-National Context is a
new trend:
importance of humor stream;
humor is indecd universal;
joking behavior.

B 1aHHOM JIOKJIa/le pACCMATPUBAETCA BO3MOMHOCTD MCTIO/Ib30BAHAA
B peKiaMe OMOPa Kak OJIOr0 M3 BadKHeRIUX ee KOMIOHeHToB, Taksxe
paccMarpuBaercs npobeMa afanTalMy peKnampl K HallHOHAJbHOMH
KyJbTYpe 1Ol CTPaHpl, HA PHIHOK KOTOPOH JIaHHAA PeKAaMa HOCTYIAET.
B aoknaze UPHBOASTCA Pe3YABTATE] PA3HUHBIX MCCEIOBaHKH B 06aac-
TH PEKJAMHOH HHAYCTPHH; aHAAH3UPYETCA BIHAHME [ICHXOJOTHIECKHX
U JIMHTBUCTHYECKNX (PAKTOPOB Ha BOCIPHATUE PEKJaMBbl H MITOTOE IpY-
roe.
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