Starting with the right name (and logo) is the cornerstone of brand
building. A good name to identify a company or distinguish its
products from others must be unique and original, yet capable of
carrying a favourable message to motivate the customer to have
dealings with that company.

Brand associations. '

These are the attributes that customers think of when they hear of
see the brand name.

Brand celebrity. '

Celcbrity — sometimes referred to as brand character — adds
emotion, culture and myth to the brand identity.

Building brand cquity.

Brand equity is the added value provided by the brand name. Tt is
also the financial advantage of a weﬁ‘known brand versus one that is
not as well known.

For the small niche player, branding is not an option. It's a
necessity.

B mannos AokAaie PaccMaTpHBAETCH IPOIECC CO3JIAEHA TOBAPIIBIX
mapox (OpeHfoB). YKa3biBaeTca Ha HeoOXOAMMOCTb MCHOIbL30RAHMS
6peH/IoOR MajibIMU TEXHOJOTHYHBIME KOMITAHHAMM. D10 [2eT BO3MOX-
HOCTb TIOJIYMWTh OIIPE/iEEHHbIH [IPHOPHATET B KOHKYpPeHTHoH 6Gopbie,
MaKCUMH3NPOBATH NPHAOLLIB, BoI3BaTh HEOOXOAHMBIC YCTOHUHRBBIC acco-
HHAUMK ¥ ROTPEOHTCAA, pemnTh NpobieMy 3allOMHHAEMOCTH TOBApa M
TIPOM3ROAUTENS.

O.B. Mamauw
(O.V. Matyash),
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IJKOHOMHYECKaA HHTerpalus
Economic Integration

The most important peculiarity of the development of world
cconomy of the last decade is its globalization that manifests itself in
the global integration of national economics based on the enlargement
of international trade exchange, internationalization of financial
market, exchange of technologies and information. Being aware of the
importance of these processes I decided to focus my attention on this
topic.

Nowadays the world does business between giant trade blocs, farge
international economies acting more and more like nations. We are
approaching a true world economy, but are not there yet. After World
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War IT the West Europeans began the trade block revolution. Nations
af bitter warfare have integrated their economies ever more closely
together. With the 1957 Treaty of Rome as a landmark, the nations of
the growing European Community (EC) have removed all the usual
taxes on trade among themselves. In 1986 they passed the Single
European Act, pledging to become virtually a single economic nation
by 1992, It called for a formation of a fully unified market. The 1992
unification involved removing all sorts of trade barriers:

1. The common market meant an end to product “quality” codes
that were thinly disguised devices for protecting higher-cost domestic
producers. Examples include German beer-purity regulations, Ttalian
pasta protection laws, Belgian chocolate restrictions, and Greek ice
cream specifications. A controversial new quality code supposed to
regulate the entertainment industry uniformly after 1992, The EC
planned to put a quota on TV and film imports from the United States
and other outside suppliers. EC viewers faced a world with tighter
restrictions on such programs as “Tom and Jerry”, “Santa Barbara”.
They thought Europe reaped cultural gains if such programming were
replaced with test patterns. The plan, however, was to replace them
with EC imitations. ' ‘

2. Capital was free to flow anywhere in the 12 countries.

3.Workers from any of the 12 countries can practice their trades
and professions anywhere. .

Such a miscellany of measures was very effective. Further
development of EC brought much benefit to Western Europe. Apart
from EC we will take a closer look at some other free-trade areas. The
analytical work on this topic attempts to determine what kinds of blocs
look strongest and what attributes they are nceded to posscss.

B nractosince BpeMs 8 MEPOBOM GU3HECe CALTKY 3aKAIOYAIOTCH MEK-
Iy THIAaHTCKHMH TOProssiMi OuiokaMu. MbeI BCTYHAEM B 3Dy MHPOBOW
axkopoMuku. [Tocae 1-if MrpoBoit Boitibr 3ama/(HO-eBPONEACKHE CTpaHbl
TIQJIOXKAIH HaYano 06pasoBaHuio Toprosuix 60koB. C noaaucanueMm
Pumckoro porozopa B 1957 r. crpadsl EBponeiickoro ¢omo3a oTMeHHIN
BCE TOPTOBHIE NOLLANHBI MesTy coboli. B 1986 r. 6b11 n3gan O6meespo-
DEACKUI aKT, COTJIACHC KOTOpoMY K 1992 r. OnH CTAHOBHJKCE €AMHbIM
IKOHOMUYECKAM HapogoM. OH Hpeanofarai o6pa3oBaHne obUIEro PhiH-
Ka, KOTOPBIH B CBOWO QYepCAb YCTPaHsJ Bce Oapbepwl 8 TOProsJje. /laab-
Hedflree pazsutie EBpoueiickoro €oio3a cnoco0CTBOBAMC YAYYILEHHIO
AKOHOMHYECKOTO MOJAMKEHMA B 3aNATHO-CBPONICHCKAX CTpaHax. AHATUI
AcatenbHocTH EBponeiickoro coosa H APYruX TOProBBIX OJIOKOB MOMO-
TacT OIpPeeINTh HanbGo0/Aee BANATEIbHBIE DKOHOMUYECKHE DOBbeIHHEHHS
M HX CHJIbHBIE CTOPOHBI. :
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UoooooooD ooooooooo oohoooooddy gogoooooooo. gooooooood.
JooooodoooD ooooooooogodudn ooooooobooood oooodoooobb. oogooooooo.
BA3Y benapycki g3spxayHbl 3kaHaMiuHbl YHIBEPCITIT. bibisTaka.

B3y benopycckuii rocyaapCTBEHHbI SKOHOMUYECKUIA YyHUBEpCUTET. BrubnuoTeka.
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