
2. ADVERТISING ETHIC AND SOCIAJ_ RESPONSIНTLIТY JS 
VEHY IMPORTANТ 

This is duc. to influence of laws in ads, but irrcsponsibility of 
advertisiпg witlюut breaking any laws can takc place. 

2.1. Ad<Jertising ethics is necessary nowadays: 
Lately tl1ere was little regard for advcrtising ethics, but 1юw 

standards of coпduct iпcrease. -
Ethical dilcmmas сап Ье solvcd with the help ofthrcc questioпs: 

1) Wl1icl1 course of action will produce the most good for the 
greatest number of people? 

2) Will either course of action violate someone elsc's rights? 
3) Will either course of action resu lt iп unfair tгeatment of any 

affected part.y? 
Ethical lapscs (uncthical and somctime illcgal methods of 

advertising are used very often). 
2.2. Ad<Jertisers' social responsibility is tlie corner-stone: 

Aid scare, cigarettes are thc examples. 
Socially responsiЬle cndcavors of advertising (nature protection, 

pcople health protection) became very pupular now. 
Ethical standards began to increase. 
Regulations of advcrt.ising are very important. 

В докладе рассматривается влияние рекламы на покупателей, 
отношение нотребитслсй к ней. Также уделяется внимание ее поло­
жителънъ1м и отрицательным сторонам. Изучаются следуюпtие про­
блемы: может ли реклама руководить нами nри выборе покупки, об­
манывает ли она покунателей, как влияет рекла.ча на развитие язы­
ка, а также песет ли она в себе какую-либо социальную нанравлен­
ноrть, по11чиняется ли законам этики и права. Рассматривается 
вклад рекламы в защиту нрироды и здороnья людей. 

С.О. Пахомов 
(S. О. Pakhomav) 

студент БГЭУ (Минск) 

Взrляд потребителя на электронную коммерцию 
Consumer's View on the E-commerce 

Busiпcsses invcst in information _ technology and electronic 
commerce tu iпcrease productivity, cut costs and enhance customer 
service. Consumers shop on the Iпternet becausc they find thcir choices 
drarnatically increased. They have acccss to much morc iпformatioп 
when makiпg purcl1asiпg decisioпs. Busy coпsumers сап save time <Шd 
fiпd shoppiпg тоге convenient as mcrchants serve thciг needs 
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iпdividu<tlly. Бettcr iпformatioп апd grc<itcr selcctioп, comЬiпed with 
lower opcratiп~ costs for Iпtcrпet bнsiнcss ныу, iп turn, drive 
reductioпs in priccs or improvcmc11ts in quality. 

The numbcr of stores that сап Ье "visitcd" on 1 ine faI" excceds еvсп 
the most densely populatcd retail a1·eas iп tl1c coнntry. No longer do 
customers find their shopping limited to the stores within а reasonaЫc 
driviпg or walking distaнce or to the catalogнes they receive in the 
mail. Onliнe, customcrs сап shop at stores iп other citics, in othcr 
countries, and at'stores that do поt exist iп traditional J'ormats. 

Coпsumers cite coнvcпience as tl1e number опе reason for makiпg а 
purchase onliпe. Shoppiпg оп the lпterпet сап save time. А coнsumer 
does поt havc t.o travcl to а store sitc or adjust l1is schedнle aroнnd the 
store's hours. No longer does а consшncr l1avc to wait он hold for а 
customer servicc reprcscntativc to answer the phone. Recognisiпg that 
customers nшу waнt prodнcts delivercd as soon as possiЬlc, many sites 
offer пехt day or second-day dclivery. Onlinc support tuols -- ordcr 
statt1s, product availabllity and priciпg, techпical suppurt and 
trouЬleshootiнg tips - are generally suppleшeuted with toll-frce 
пumbers that custoшers may call for furtl1er infoпnation. 

Web coнsumers are often better iпformed thaп thcir offline 
couпterparts. Some Iпtcrnet rctailers offer <liscounts from traditional 
chanнels. Coпsumei·s buyiнg and selliпg stocks throнgh thc Iпtcrnet 
commoпly рау $8 - $30 per trade, while tr<1ditio11al brokeragcs charge 
approximately $80 per trade оп average. 95 !nteшct users .сап access 
most uпline пews анd inforшatioп free of cl1arge. 

Tl1e Inteшct offers the potcпtial for iпcreased customisatioп. Some 
Web businesses, particularly mctiia busiнesses, <tlrcady custoшisc the 
product to ан audieнce of онс. 

Today's Web consumers bencfit from а selcctioп of prodнcts апd 
services unparalleled iп traditioш1l cl1aпnels. Despite t.l1ese 
advantages, many consнmcrs today still remaiн wary of the Iпternet. 
They arc concerned аЬонt protccting their priyacy анd the security of 
thei1· credit card information. Many du ноt have coшputers, or find 
theш too difficult to use. Howcver, as шоrе in<lividuals соте опliне, as 
the fпternct becomes easier to access, as Iнte•·пet coшmcrce increases, 
and as today's children become adults, t\1e сошЬiпеd cffcct will Ье to 
further enhaпce tl1e alrea(\y-preseнt beнefits tl1e Iпterнet has to offer. 

В докладе рассматринастся влияние развития электронной тор­
говли в сети Intcrnet па потребителя. Уделяется внимание таким 
факторам, как широта выбора товаров, доступность, возможность 
получения информации о товаре, цене. Делается прогноз на буду­
Il{ее. 
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