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Bynymee s1eKTpOHHOH KOMMEPUHY
The Future of E-Commerce

According to International Data Corp. (IDC), the worldwide
market for [nternet-related services is expected to explode — from $4.5
bitlion in 1997 to $43.6 billion by 2002. The main impetus for this
trend is the rush to implement c-commerce Web sites. While shopping
over the Internet using the PC still seems quite unusual, the days of
being tied to the PC for product needs may soon be over. In the near
future, currently being investigated by engineers, you’ll go shopping

“via PalmPilot, via TV with cable-modem hook-up, via game machine,
via intelligent refrigerator. A new kind of consumer is about to emerge
as the internet revolution spills over the edges of the computer
revolution’s territory. The next wave is people who never wanted to
buy a PC. It is expected that as early as 2003 a third of online
gouseholds will be spending around $50 billion through non-PC

evices,

Many of them won’t cven have to open a Web browser to go
shopping. internet-cell phones already have e-commerce capabilities.
Excite@Home’s broad-band cable service will launch an undertaking
next vear that lets you instantancously buy the products you see
advertised. The sligﬂtly more active may prefer to use bar-code
scanners, which a company called Symbol Technologies is embedding
into Palm handled computers. Simply scan the 12-digit bar code of
each product in your kitchen, and the replacement is on its way.
Electrolux is said to have alrcady developed prototype smart
refrigerators that will order food for you. '

As more and more sites promise faster and faster deliveries, experts
expect the arrival.of shops of the future, vehicles on a permanent cruise
hetween warehouses and customers. The {uture concept of shopping
scems to be the following: people will go shopping as a social activity,
there may be a lot of showrooms and fewer places where you actually
may take things home. On-line there will be a lot of retail web-sites,
and intelligent shopping e-agents will do their best to help you in your
bargain hunting.

Right now the society is not quite ready to trade long lines in the
supermarkets for e-shopping. However, e-commerce is getting deeper
and deeper into our lives. We still can go shopping down the street.
The 215t century won't leave this chance to us. We'll make electronic
shopping lists and go shopping electronically.
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Each technological and economic revolution generated critical
changes in the society. Along with the Millenium we are facing the new
business, social and political model of the future, that will be
generated by the e-revolution.

Cornacno gannsiM Muposoil WH(MOPMAIMOHHON KOPIOPANMK, Mu-
POBOH PBIHOK yCiyT, cBasaHublX ¢ Internet, ysenuunres nouru B 10 pas
k 2002 r. Ceityac MbI nepeskuBaem 6yM anexTponnoro usueca. [Moka no-
Kynku 1o Internet gaa MEOTHX Bee elite OCraloTes nosunkol., Oonako
YeNOBEYEeCKad MBIC/h HE CIOAT Ha Mecte. Yie Beayrcs paspaGOTHH,
ueib Koropbix — otayuurs I or nponecca mrommmra.

B Gynymem TOT mam miloH TOBap MOXHO GY/JET 3aKazarh uepes
Internet, ucnoap3ys coroBwii TenedpoOl, TENCBH3OP, XOMOMAMNLHMK H
APYyTHe [I0Ka HEBCPOATHDIC CPCACTBA. B KOIICYHOM MTOTE 3TO HpuBe{e1T K
U3MEHEHHIO NIPEACTABICHHA O IOKYIIATe/IC, PEabliblc MAara3uHsl 6yayr
HPEACTABIATD COO0H BCETO JHIIb BBHICTABOYNDIC HCHTPLI, & CAM NPOIECC
TIOKYHOK OY/ICT OCYNICCTBIATLCS TOALKO ucpe3 Internet. B pesyibrarte
ATOH PEBOJTIOTIHH MBI 0OPCTEM HOBYIO COLMATBHYIO U [HUJIMTHYECKYIO MO-
Jiesn Oyywero,

C.A, Hlamoe
(Sergey Shatov),-
ctyaenr BTAY (Munck)

HoBas coBpeMeHHasi KOHHENLHSA MapKeTHHIA
New Modern Conception of Marketing

Marketing is a very important part of modern economics. Its
influence on economic life is very great.

It is one of the most important elements in economic structure of
maodern firms. May be we can say that it is impossible the existence of
the firm without marketing department in conditions of modern
market.

I agree with this statement. The best way to proof it to answer the
quotation: “ what are the tasks, aims, and structure of marketing”.

Modern economists consider that marketing activity mast solve
next tasks:

1. To which consumer should I sell my goods? How should I define
the consumer I hope to save?

2. What product or products should I offer?

3. How much should I charﬁe for each product? Should I offer
discounts to people who pay cash or who buy in large volumes?
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