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Будущее электронной коммерции 
The Futurc of EcCommcrcc 

Лccording to lnternational Data Согр. (!ОС), thc worldwide 
market for !пterпet-relatecl services is expected tu explode - fюm $4.5 
blllion in 1997 to $43.6 billion Ьу 2002. The maiп impetus for this 
trend is the rush to implement c-commcrce Web sitcs. While shoppiпg 
over the Internet usiпg the РС still seems quite uпusual, tl1e days of 
being tied to the РС for product пeeds may sооп Ье over. In the пеаr 
future, currently beiпg iпvestigated Ьу eпgineers, you'll go shoppiпg 
via PalmPilot, via ТУ with caЫe-modem hook-up, via game machiпe, 
via iпtelligeпt refrigerator. А пеw kiпd of coпsumer is about to emerge 
as the iпterпel revolutioп spills over the edges of the computer 
revolutioп's territory. The next wavc is pcople who пever waпted to 
buy а РС. It is expected that as early as 2003 а tl1ird of опliпе 
households will Ье spendiпg arouпd $50 Ьillioп through поп-РС 
devices. 

Мапу of thcm woп't сvсп have to ореп а Web browser to go 
shoppiпg. Iпterпet-cell phoпes already have c-commerce carahilities. 
Excite@Hoшe's broad-band саЫе scrvicc wil! lauпch ап uпdertakiпg 
next year that lets you instaпtancously buy thc products you see 
advertised. The slightly more active шау prefer to use bar-code 
scanncrs, which а сошрапу called Syшbul Techпologies is eшbeddiпg 
iпto Palm haпdled coшputers. Siшply sсап thc 12-digit bar codc of 
eacl1 product iп уош kitchen, and the rcrlaccmcnt is оп its way. 
Electrolux is said to have alrcady devcloped prototype sшart 
rcfrigcrators that will ordcr foud fur yuu. 

As more апd шаге sites pruшise f aster and faster delivcries, cxrcrts 
expect the arriva!.of shops ofthc future, vehicles оп а perшaneпt cruise 
between warehouscs апd custoшers. The f uture concept of shoppiпg 
sccms to Ье the followiпg: people will go shoppiпg as а social activity, 
there may Ье а lot of slюwrooшs and fcwcr places where you actually 
шау take things home. Оп-liпе thcre will Ье а lot uf retail web-sites, 
and intclligent shorriпg e-agcnts will do their best to 11elp you in your 
bargain huпtiпg. 

Right 110w the society is поt quitc ready to trade long liпes in thc 
supermarkets for e-slюpping. Howevcr, e-coшmcrce is getting deeper 
<111tl deeper iпto ош lives. Wc still сап go shoppiпg down the street. 
The 21sl ccntury woп't leave tllis сhапсе to us. We'll make eJcctronic 
shopring lists апd go shuppiпg electronically. 
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Each technological and economic revolutioп fjenerated critical 
changcs in the society. Along with the Millenium we are facing the new 
business, social and political model of the future, tliat will Ье 
generated Ьу the e-revolution. 

Согласно данным Мировой информационной корпорации, ми­
ровой рынок услуг, связанных с Jnternet, увеличится почти в 10 раз 
к 2002 г. Сейчас мы переживаем бум электронного бизнеса. Пока по­
купки по Jntcrnet для мноrих все еще остаются новинкой. Однако 
человеческая мысль не стоит на месте. Уже ведутся разработки, 
цель которых - отлучить ПК от процесса шоппипга. 

В будущем тот или иной товар можпо будет заказап, через 
Internet, используя сотовый телефо11, телевизор, холо11.иJ1ьник_ и 
дpyrne пока невероятные средства. В конечном 11тоrс это прине~·tм· к 
изменению представления о покупателе, реальные мага.~ины будут 
представлять собой всего .}IИШЬ выставочттыс цснтрь1, а сам 11роцесс 
покупок будет осуществляться толr,ко через Tntcrпet. R результате 
этой революции мы обретем новую социальную и политическую мо­
дель будущего. 
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Новая современная к01щепция маркетинга 
New Moi:lern Conception of Marketing 

Marketing is а very importaпt part of m0<ierн ecшшmics. lts 
iпfluence on economic lifc is very 11reat. 

It is one of the most importaпt elements in economic structure of 
modern firms. Мау Ье we can say that it is impossiЬle tl1e existence of 
thc firm without marketing department in conditioпs of moderп 
market. 

I agree with this statement. The hcst \Vay to proof it to aпswer tl1e 
quotation: " what are the tasks, aims, апd structurc of marketiпg". 

Modern economists considcr that marketing activity mast solve 
next tasks: 

1. То which consumcr should I sell my goods? Hov,• should 1 define 
the coпsumer I hope to save? 

2. What product or products should 1 offer? 
3. How much slюuld I charge for each product? Should 1 offer 

discounts to people who рау cash or who buy in large volumes? 
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