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B cooTrBercTBUM C MOMM paccykaeHueM, punocopus OM3HeEca ecTh cucTemMa
B3[JIS10B, OOO3HAYAKOIIMX OCOOEHHOCTM OM3HEca Kak BHUAA YEJIOBEYECKOU
JESTEIIbHOCTH, HAlpPaBJICHHOM Ha YAOBJIETBOPEHUE MATEPUAIBHBIX U JTYXOBHBIX
NOTpeOHOCTEN MHAUBUA.

JHannoe YMO3AKJIIOUEHUE HIO3BOJIIET IrpPaMOTHO IPEJICTaBUTh
COJIEPIKATENbHYIO CTOpPOHY ¢unocodun OusHeca. KynsTypa
IpEeINPUHUMATEIBCTBA — 3TO JAyX, BBIPAKAIOLIUICS B WHUIMATHUBE M HaXUBE,
KOTOPBIN HALIETUBACT MPEIPUHUMATENS HA MPOSBICHNE aKTUBHOCTH. Maio Toro,
OHa HalleJIeHa Ha YBAXUTEIBHOE OTHOLIEHME K mnorpeduremo. Ecim Hery
OCO3HaHUS MHTEPECOB MOTPEOUTENs, TO HET U YCTOMYMBOTO 3PPEKTUBHOTO
OousHeca. MOXHO yTBEepXkAaTh, 4YTO B KyJIbType MpeANpPUHUMATEIHCTBA
COEIUHSIOTCS /IBa KJIIOUEBBIX HaYalla 4eJI0BEUECKOro ObITHS:

— pa3BUTHE JEJIOBBIX KAYECTB UEJIOBEKA (CTPEMIICHUEM K YCIIEXY);

— HAKOIJIEHUE T'YMaHHWCTUYECKOr0 MOTEHIHMaNa JUYHOCTU (OpHEeHTaluueld Ha
00I11€4eI0BEUECKUE LIEHHOCTH).

Taxum oOpa3om, Kpyr BOIIPOCOB, NMPEACTABICHHBIX B puinocoguu Ou3Heca, Ha
Halll B3IJIS, XOpOLIO OYEPUYMBAET OCHOBHYIO MPOOJEMATHKY KyJIbTYpPbl
npeanpuHuMareiabcTBa.  O4YeBHJIHO, UTO  KYyJIbTypa MpPEAIpUHUMATENbCTBA
OpPUEHTHPOBaHa, C OJHOW CTOPOHBI, HA YEJIOBEKA-NOTPEOUTENS, YIOBIECTBOPEHNE
€ro MaTepHalbHbIX M JIyXOBHbIX mnoTpeOHocTeld. C apyroil CTOpOHBI, OHA
HAI[CJIUBACT YEJNOBEKA-TPEANPUHUMATENSI HAa AaKTUBHOE BKIIIOUEHUE B JEIOBYIO
*u3Hb. OHAa, B YaCTHOCTH, OPUEHTUPYET MpEANPUHUMATENS Ha TOTOBHOCTH K
PHUCKY, HALIEJIEHHOCTh Ha CO3/JaHUE HOBOIO WM YJIYYIIEHHE CYLIECTBYIOLIErO
MIOJIO’KEHUST BEIeH, MCIOb30BaHue JII000H IHUBUIN30BAHHOW BO3MOKHOCTH JIJIS
JOCTHKEHHS yCIieXa.
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A.A. Losik, A.A. Holovach . BUSINESS PHILOSOPHY: KEY ASPECTS
OF BUSINESS CULTURE

The culture of entrepreneurship as a method of reproducing the professional
and individual qualities of a business person, along with business ethics and
business communication are included into business philosophy. It is the philosophy
of business that represents and expresses the spirit of entrepreneurship, its striving
for innovation and achievements. This area of studying the culture of
entrepreneurship has received insufficient attention in the scientific literature. For
the most part, we are talking about business communication technologies, about
effective ways to generate income. There is one more significant aspect — the
world of ideas of a business person. In his book "Pragmatism" W. James quotes the
words of G. Chesterton: “There are people — and I am one of them — who think that
the most important thing, i.e. practically important, in a person is his worldview. I
think that it is important for a hostess who has a tenant to take in mind the size of
his income, but it is even more important to know his philosophy. I think that for a
commander who is going to give battle to the enemy, it is important to know his
number, but it is even more important for him to know the philosophy of the
enemy”’ [1, p. 9]. In parallel with this statement, we can state the following: it is
important for a business person looking for business partners to know their
financial capabilities, but it is even more important to know their business
philosophy, 1.e. those ideas that form the basis of business, those goals and
objectives that businessmen set for themselves. In a word, knowing the business
philosophy of an entrepreneur, one can judge his or her capabilities in the business
sphere. As a result, it seems prudent to refer to business philosophy issues in
relation to the culture of entrepreneurship.

The aim is to consider the content side of business philosophy, to identify its
role in shaping the culture of entrepreneurship. For achieving the aim, it is
necessary to solve the following objectives: to define the philosophy of business, to
reveal its content side, as an integral element of the culture of entrepreneurship.

Considering all the definitions of business philosophy, the option presented
by the American manager Lee lacocca stands out. In his world famous book "The
Career of a Manager" he writes that he reveals his "philosophy of business", or
"business methods" [2, p. 207]. It is known that a "method" is a set of techniques
and operations that help a person in solving the problems facing him, it is a way to
solve problems. Therefore, the philosophy of business, in this case, is understood
as a set of methods and techniques that provide a solution to problems.

Can we agree with this view on business philosophy? Yes, we can. Depending
on how the boss approaches problem solving, this is also illustrating his business
philosophy. But is it enough to reduce the entire business philosophy to just
problem-solving methods? Even in the first approximation, it becomes clear that
the philosophy of business includes not only ways of solving problems, but also
the values and ideals that exist in the world of business, the entire system of
relations existing in a business sphere. It follows from this that the philosophy of
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business spreads on the entire world of business, taken in its continuity and
completeness. Due to this, highlighting the validity of the approach to business
philosophy as to a set of business methods, we will point out its insufficiency.

To understand the philosophy of business, the approach associated with
clarifying the essence of business is more promising. Experts in the field of
business relations J. Evans and B. Berman in their work rightly refer to the words
said by P. Drucker: “If we want to know what business is, we must start with its
goal ... there is only one reliable definition of the business goal — creating a
consumer ... what the consumer thinks about his or her purchase, how he considers
its value — that is what is of decisive importance, determines the essence of the
business, 1ts focus and chances of
success” [3, p. 13]. With this understanding of the philosophy of business, an
important figure is the consumer, the person who purchases the goods. Other
things are the means leading to the achievement of the goal.

Ultimately, entrepreneurial activity only functions because the individual has
a need for goods and services. Business is designed to satisfy this need. Therefore,
it is not enough to analyze entrepreneurship only in economic categories: money —
goods — money. Business is the sphere of interaction between people, this is their
type of activity. Based on this, it is worth considering the business in such an order
as: person — goods — person. The sphere of business is, first of all, the sphere of
human interaction mediated by goods or services. If so, then the business should be
evaluated and explained in this capacity as well [4]. Ehis is of particular
importance for scientists, because it helps to come to a new understanding of
business philosophy.

In accordance with our reasoning, business philosophy is a system of views
that designate the features of business as a type of human activity aimed at
satisfying the material and spiritual needs of an individual.

This conclusion allows us to present correctly the content side of business
philosophy. An entrepreneurial culture is a spirit of initiative and profit that drives
an entrepreneur to be proactive. Not only that, it also aims at respecting a
consumer. If there is no awareness of consumer interests, then there is no
sustainable effective business. It can be argued that the culture of entrepreneurship
combines two key principles of human existence:

— development of a person's business qualities (striving for success);

— the accumulation of the humanistic potential of the individual (orientation
to universal human values).

Thus, the range of issues presented in the philosophy of business, in our
opinion, outlines the main problems of the culture of entrepreneurship well. It is
obvious that the culture of entrepreneurship is focused, on the one hand, on the
consumer, the satisfaction of his or her material and spiritual needs. On the other
hand, it targets the entrepreneur to be actively involved in business life. It, in
particular, orients the entrepreneur on the willingness to take risks, the focus on
creating a new or improving an existing state of affairs, using any civilized
opportunities to achieve success.
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C.H. Ocmpoesckuit. PUJTOCODPCKOE OCMBICJIEHHUE COILINAJIBHO-
3KOHOMUYECKHNX 3AKOHOMEPHOCTEHN HAIIIET'O BBITUA

Ha cTpaxe yHUKaJIbHOCTH KaXAOW HUBUIN3AIMU CTOSIT 3aKOHbI, BIIO)KEHHBIE
B MHUp ero TBOPIIOM, MO3TOMY BCE MOMBITKA PYCCKOTO OOIIECTBA YUTH OT CBOETO
HebecHoro npenHazHaueHsl U OT U3HAYAIBHO MPUCYIIUX PYCCKUM JIIOAsM (hopMm
UX 3€MHOT0 OBITHSI HEU30EKHO MOPOXKAAIN Bo3Me3iue boxue, koTopoe, 1Mo CJIOBY
BETX03aBETHOIO NMpopoka MepeMun, eCTh MII0J TOMBICIOB HAIIUX !

Oco3HaHue KaXIbIM W3 HAc 3TOW MPUUYUHHO-CIEICTBEHHOW CBSI3U €CTh
OCO3HAaHHUE CBOEr0 BHYTPEHHETO YCTPOEHHUS], YTO BECbMa HEMPOCTO, U IMO3TOMY, 11O
cBuaeTenbcTBy crapua I[lancus Cearoropna [1], «mo3Hanue camoro ce0si CTOUT
OombIIIe, YeM BCE 3HAHUS MUPa». ATEHCT MPUBBIYHO UIIET U HE HaxoauT bora BHe
ce0s1, HO TOJILKO Ha ITyTH MO3HaHUs caMoro cedst MoxkHO HaiT Ero!

MHOXECTBO pYCCKMX JIIOAEH TMOKOJEHHUE 3a IIOKOJICHHEM HCIIOBEAYIOT
LIEHHOCTH TaK HA3bIBAEMOI0 3alaJIHUYECTBA B TOW WA HHOM HIACOIOTHYECKOU
ynakoBke. OCHOBHOW TIOCTyJIaT 3amajJHU4YecTBa — «OBbITHE OMpEAeIsieT
CO3HaHME». OJTOT TOCTYJIaT Mbl MPOBO3IJIAIIAEM TIPU Kaxkaoh cMmeHe (opm
COOCTBEHHOCTH, 3a0bIBasi, UTO YACTHBII MHTEPEC UMEET MECTO MpH 000 popme
COOCTBEHHOCTU M TIPH JIOOBIX — JaXKe HJACOJOTHMUYECKU BPaXJACOHBIX eMy —
BHEIIIHUX YCJIOBHUSX.

B cBoe onpaBgaHne Mbl HEM3MEHHO cchllaeMcs Ha 3amnana. Ho nisa 3anagHoro
YeJIOBeKa Hallle yIOBaHWE Ha «OBITHE» B TAaKOM CIIOKHOM Jieie, Kak
OOIIECTBEHHBIN TPY/, BBITJISAUT 110 MEHBIIIEH Mepe CTpaHHBIM. 3anaHbIA YEI0BEK
BOCIIPUHUMAET OOINECTBEHHBIA TPYA KaK TBOPYECKUU TPya BeCbMa 3HAYMMOUN
CJIO)KHOCTH, B TIEPBYIO OYEpPEb — COIMAJIBHOM CIOKHOCTH, M 3/1€Ch, KaK BO
BCSIKOM TBOPYECKOM TpYJie, PEIIAIOIIYI0 POJIb HUIPAET JUYHOCTh YEJIOBEKa,
3aHITOrO  OONIECTBEHHBIM TPYAOM, a HE BHENIHUE YCJIOBHUS  OBITHA,
ycTaHaBiuBaeMmbie  Aekpetom. [lostomy Ha 3amage Aein0  MO3HAHUS
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