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[Abstract]: In today’s information-based world, modern electronic information in
any country is developing rapidly. The reform and development model of professional-
ism, marketization, and industrialization of sports in our country has affected and driven
the rise of our country’s sports economy, stimulated the nerves of the sports marketing
industry, and spawned various marketing methods and millions of jobs. Jobs. The sports
marketing industry has taken advantage of the rapid development, and the development
of any emerging industry will always encounter some difficult problems. The article uses
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the literature method, content analysis method, etc. To sort out and summarize the overall
situation of sports marketing research on its brand, research hotspots, sports marketing
strategy research, sports marketing research frontiers, etc. in our country, and concludes that
sports marketing has undergone new changes with the advent of the modern information
age. The development of sports marketing must strive to keep up with the pace of devel-
opment of the times, and always adhere to the marketing strategy centered on continuously
meeting the higher sports needs of consumers, and continuously improve the satisfaction
and happiness of sports consumers.
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